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[ e GAWIE FAGAN TO MARTIN KRUGER - MEET THE LEGENDS
l‘ ‘HWH H”H ‘ m OF LASTING DESIGN AND THE YOUNGSTERS IN THE WINGS
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lastin

VISI has crowned some extaordinary design legends in the ive vears thar we have been
hosting the Absolut VIS Desioner of the Y
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interpretation of a Cape Duteh table is stll one of iy most covered objects i the world, Ny

heart s E|I|I|'|| a beat this mornine when 1 -||--||-'J||-|'_-' e the Bracish Adrways Sl Lounee so
lIl'_'.IIJII'\ created by the team frosm Tonie

Sull, its an impossibly hard sk o single o one designer for his or her contribution 1o

capre, 5o thanklully we onee more hive the brilliane Pars-based

trend Cxper |.'. |.-'|| koort to select the final winner, Thank vou 1o L suned oovnr Tescail :|||:1|i||.|1:|||l_\_l|
|:.|I||-| for lending us vour fresh eves and helping the team at VIST o make this tough eall,

O anmual award  the Olscars ol the desien wordd ir|\|_~i|._-t||:|. VIST team |-\|:E-||'| th
1 i South Adrica and, w our de

stories behind both the old and the new, We are o naton of extraordinary talens and have

1, tor dhiscover the Mscinating
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phenomenon ol lastin

foor e vears than we can r el

m lucky Philippe and Carmen van der Merwe's Rex Martienssen gem in Greenside

sterpicce than Alarmin Kreuger has just

820, o the sevensyears-in=the-making m

completed for arist Wilma Croise (page 660 these are all designs tha have aned will
test of time and we hope vou enjoy the stories bebind their ereation.

But swhen all is siud and done, and the archaclosists of the future come 1o unearth Oawe =

remains ol our civilisamnon heve ot the southern g, what wall thesy find? Owre decor edivo

Fina=Marie Malherbe reckons it will e our extcaordinary ceramie talenis, as she showeases in

ton worthy of - des

adelighuul prod
Ancl ics no eoincidence that this issue ends with the vounger and more innovative amongst L

1wl nsell [ruee 108

anse while we cherish the history ol

this country™s thinkers and desieners. |

chesign, 1t 15 going to be the cow ol talents such as messy cook Jono Cane

sustaimable Tormaare dessgner Dawvid Brvisow and sochiteetare activist Brian Mekechnie

prage L2 e ensare than grea desien and design thinking, endures.
We've |
desiens, but we're preuy sure there's a lot weve missed. We'd love o continue ||1i».-\|||..1,|1|1.|| ba

%

Behieve wall lorever Tae Jatrt ol the loc;

eel putting together what we think is an evecative mix ol old and new lasting

andd appeal w the VIST community o send us vour thoughis and pictures ol designs vou

lesign lanedscape, Lets continue the conversation on
fesfa\n,

our Facebook page an hoped Sonihome
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FULL OF THE THRILLS OF POSSIBILITY, THESE YOUNG SOUTH AFRICANS ARE CARVING OUT THE WAY FORWARD.
THEY ARE THE CREATORS AND CURATORS OF THE TIMELESS DESIGNS OF THE FUTURE.

MARK HAEFELE, JAMES SMITH AND FRANK VAN ROOIJEN Advertising executives, 1984

&: What do vou think makes desien and ideas timeless?
Az When thens nothing leli wo ake awav:

With a name like 1984, this prophetic collective of VO
advertising exees is prool of the changing nature of adverising,
not only in South Alidea, but wordwide, 1984 s a '||.1|r§. agency
born from Oygily v, b adready making waves in the business ol
selling ideas rather than products, laving worked with high-
profile clients like KFC and Cell C.
guvs and a I\jm al ad LTIy 15 their .1;J;J|n.|l.|| o the relan -:||x|1ir:

between brands and andiences, “In an age where evervone

| hl' l-"i”l'["l]l. e Ilt'||.‘|l 1l ||J('\I'

knows whiat market speak sounds like, 1984 shows brands how
L ||I||| audicnces in, instead of l’""l'i"-g iy L'I'Li»it]'..', out,” Savs
James, 1984 achieves their award-winning feats by learning how
tor understand people through many platforms, including social
mediin They el their clients that not evervbody loves them

and help them become the brands that people can relue 1o

ol something 1o he achieved by following flaky trends, b b
offering consumers an experience through enteriainment, digial
engagement, content and other contemporary communications.
= Ogilvy, 011 709 6600, jomes.smith@ogilvy.co.2a, www.ogilvy.co.za,
Skype: jomesot1984
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DAVID KRYNAUW, 26
Furniture Designer

& Whint do you think makes a
desipn timeless?

A: [ think good design s all

.IlJ'J'“.‘ "‘-i.:lll[JI.:i'\."il'!uh mny il'l'_l 14 1es
overcomplicate things, It is also
something that is not influenced I
trends bt

ither a design iIh]JlIt'd
by the Tunction of the object and the
properties of the materials used

Like the award-winning furnitun
designs under his burgeoning David
Krvnauw brand, David's philosoply
is stmple: design with inwegrity <1
believe thar as long as 1 enjoy nm
wionk, there will be an audience for
it savs David. As a sustamalle
[urniture designer, he manulactures
and produces his sought-alier
mimimalistic pieces from his own
larm or uses wond salvaged lrom
other local arcas. He names Voge!
and Adraan Hugo among his
Favoured designers, humbly stating
that he is not et good enough

1o hawe a fvourite piece of his

own, although his aimous wooden
chandelier design — made [rom
recovered picces of jacaranda tree
stumps — has resulied in him being
awarded the annual Eskom Lighting
Design award. In the new age of
green-washing, where business simply
[alls back on the itword Ygreen” 1o
appear ethical, David's philosophy
and work is the real thing, rare and
superbly futuristc,

« David Krynauw, 084 4626 3807,
dovid@davidkrynouw,co.za,
www.dovidkrynouw.co.za




