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YISI has crorvncd souic crtraordil-ran dc'sign lcgcncls in thc fir'e veals that le have bccn
hosting thc Absolut YISI l)csiene r o[' tht- \tar conrpctition.

I'r.n not ashnnrcd to rcvcal that mv pcrsonal linoulitt' is GrcgorJc'nkin. r,r'hose flat stcel
interpt'ctatiot.t ol'a Capc Dutch tirble is still onc ol nrl urost covctcd olr.jects in thc ivorld. {\Ir'
hc:u-t skippcd a beat this t.t.tolning l ht'n I spottt-d or-rt' in the British Ailt,avs Slon' Lounqc. scr

clcgiu-rtlr, cre:rtt'd ll'the tcanr liont Tonict.
Still. it's arr irnpossiblr' hard task to singlc oLrt onc designcr lor his or her contriltution to

thc Sor,rth;\lrican desigr-r l:rndscapc. so thanklirlh'nc orrce r-r.roLc har,e the brilliirnt Paris-based
tlcnd crpcrt Li Edclkoolt to sclc( t thc fir-ral l inner. Tl-rzrnk rou to Li and our local nominatirrq
p:rr-rel lol lcr-rding Lrs vollr {l'csh cx's ar-rcl l-relpir-rq thc tr.am at YISI to r-nakc this tough ci'Lll.

Our autrttal au'ard thc' Oscars o{' the clcsiun n'orld inspirc'd tlie YISI tczrnr to explorc' the
phcttonrenol.r ol'lastir-rg dcsien in South.\liiczr and. Lo our dclig-ht. to discovcr thc- {irscin:rtir-re
srrrics bchind both the old and the nel. \\rc arc a nirtion of crtraordinarv talents and hare
bec'u ftrr lnorc vcarri than u'c ciln rcnrcmbcr.

Flor-u luckt'Philippc aud C:rn-ncrr van dt'r'Nlellc's Rex Nlartienssen g'em in Grcelside
(pagc B2), to th(' scvcn-\rars-in-the-nrakine n.r:rstclpiccc that \I:rrtin Iimgcr has just
complctcd lbr ar-tist \\'ilrir Cruisc (pagc (i6t thcsc iu'c all clcsigns that harr'and rrill stand thc
tcst o1'tir.r.rc ancl l't'hope lou enjov thc storics ltehind thcir.crtatiorr.

But nteu all is said and clone, ancl the archirelogists ol- thc' Iirturc come to ur-rc:rrth the
rcnrains ol'our civilisation hclc at the southcln tip. lh:rt nill thtr'find? Our clecor c.ditor
Tina-Nlari6 \Izrlhcrbe rcckons it l'ill bc our crtrzroldinan cer-anric talents, :rs shc shot'cases ir.r

a dclig-htlul pr"oduction \\.olthv o{- a dcsign an'ard itscll lpage 108).
Ar-rd it's uo coint'idcncc tl"rzrt this issut' t'uds rvitl'r thc )'oung^er and morc innovativc nnrongst

this couutrr''s tl-rir-rkcrs and designc'rs. Because u'hile l'e chcrish tl-re historv ol Soutl'r Ali'ic:rr-r
clesign. it is going to bc tl-rc coLrrae'e ol'talents such zrs rnessv cookJono Canc {pag^e 116),
sustainablt' Iurniture desig^ncr D:n'id Iiluraul' :rnd architectulc activist Brian NlcKcchnie
tpagc l2-l) thaL cnsure that grcat dcsign iind design thinking. endurcs.

\'\t'r'c lovcd putting togethel's'hat u'c thir-rk is an errrczrtir,'c nrix of old zurcl ncu'lasting
dc-signs, but l't''t'c pre ttv sllrc thc're's :r lot l'c'r,e r-r-rissccl. \Ve'd lovc to continr,re this erploration
ancl appcal to the \rlSI conmunitr' to scnd us ;our tl'rouehts and picturcs o{' dc'signs rrrr-r

bclievc r'r'ill lbrevcr bc p21rt ol- thc local dcsign landsc:rpc. Lct's contir-rue thc convelsarion on
our- Fztccbook pag-c at h ttp: / /on. fll.mc/ es9a\''n.
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bight-yormg thi.ngs

PHOTOS BRETT BUBIN PFODUCT]ON KLARA VAN WYNGAARDEN AND ETIENNE HANEKOI\I HAIR AND IV]AKE.UP DEIDFE HOLTZEF WORDS I\4 LISUTHANDO BONGELA

FULI. OF THE THRITLS OF POSSIBITITYTHESE YOUNG SOUTH ATRTCANS ARE CARVING OUT IHE WAY FORWARD.
THEY ARE THE CREAIORS AND CURAIORS OF THE TIMETESS DESIGNS OF THE FUTURE.

MARK HAEFELE, JAMES sMlrH aND FRANK vAN RoolJEN Advertising executives, I984

Q: Wrat do you think makes design and ideas timeless?
A: Wren there's nothing lelt to take away.

\{ith a name like 1984, this prophetic collective ol young
advertising execs is proof of the changing nature of advertising,
not only in South Africa, but worldwide. I 9B4 is a baby agency
born lrom Ogilvy, but already making r,vaves in the business ol
selling ideas ratl'rer than products, having worked with liigh-
profile clients like KFC and Cell C. The diflerence between these
guys and a typical ad agency is their approach to the relationship
between brands and audiences. "In an age where everyone

knows what market speak sounds like, 1 984 shows brands how
to pull audiences in, instead of pushing advertising ont," says

James. 1984 achieves their award-winning feats by learning how
to understand people through many platforms, including social
rnedia. They tell their clients that not everybody loves them
and help them become the brands that people can relate to -
not something to be achieved by following flaky trends, but by
ollering consun-rers an experience throllgh entertainment, digital
engagement, content and other contemporary communications.
. 0gilvy, 01 1 709 6600, jomes.smilh@ogilvy.co.zo, www.ogilvy.co.z0,
Skype:1omesot1 984
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DAVID KRYNAUW,26
Furniture Designer

Q: \\Ih:rt ckr rou think nnkcs u

desian tirreless?
A: I think soocl clcsien is all
lrlrutrr :irrrplicitr. tnirr,3- rrol r,,
orcru.nplicatc thines. It js also
sonrcthing tl-r:r1 is not influcnr.ccl ltY
tlcnclr lrtrl ta{l)('r' il tl,'siqrr irr.1,irr',1

bv thc' liulLion o1'thc objcct ancl thc'

Pr'opcrtics O[' tltc nr:rterials ust'cl.

Like thc al'ard-rvinrring [iu'nitLrlt'
dcsigr.rs under his lrulqconinq- l)aricl
Iir-uizunl ll'ancl. Davicl's phik rsopll
is silriplt.: clcsign uith integr-itr: "I
bclicvc that as kurg as I cnjov mv
u<lrk. thcre uill bc an :ruclicnce lil-
it." savs l)avicl. As :r sustainurirlt'
lnrnitr.u'c desigr-rer. he nrauulhc turt s

irncl prcduccs his soueht-alicr
minir-nalistic pit'ccs fiu-n his orvr.r

lzrlnr or Llsc's \\'oocl salvaged 1r-onr

othcr krcal areas. Hc nantes Vcra.el

and Ach'iaan Hr-rgo anroue.his
Ihvor.rrecl designcrs, hunrblv stating
that he is r-rot vet good cnollgh
to havc a farrruritc'piccc o1'l"ris
o$ n. :rlthoueh his lirmous rvoocler.r
chanclclicr dc.sign macle fionr
rccor.eled picces of .jacar:rr1da tre(-
stlurps has rcsulted in I'rim being
zrl'ardt-'d the annual Eskonr Lightine
Design au'ard. In the nerv age of
grcc'n-r'r'ashing, rvhere busiless simplr
Ialls b:ick on the irrvord "green" to
appear ethical, Darid's philosophr.
ancl work is thr: real tl-ring. rare and
sllperbh' lirr trrisLir'.

, . Dovid Krynouw,0B4 626 3801,

,,\ dovid@dovidkrynouw.co,zo,
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